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BRAND OVERVIEW- Trelish

Trelish
The Everyday Brand - The friend / guide / mentor

Trelish is derived from a combination of Travel & Relish.

Is the travel geographical in nature?
Not necessarily.

The journey of life happens in many ways and in many places.
No matter the kind or length of the journey, it's relishing it that matters.

And for just that, Trelish is a great companion.

Key Attributes of the Brand

Straight-forward
Seeker of Experiences
Grounded Dreamer
Progressive yet Rooted



COLOURS- Trelish

PRIMARY COLOURS

Orange - Optimism,Energy

Black - Bold,Stability

Brown - Solidarity,Strength,Down to earth
White - Clarity, Honesty, Loyalty

Grey - Authority,Maturity




SECONDARY COLOURS

#F2AB26 #2F5D8C #101726 #7F7601 #42210B #00A99D #29ABE2




FONTS - Trelish

BRAND FONTS
Lunch Rlesorny Typo Slab

Typo Slab
Helvetica Typo Slab
Helvetica Typo Slab
Typo Slab

SUGGESTED FONTS

Roboto Helveti

Poboto  ABCDEFGHIJKLMNOPQRSTUVXY Z Hglxgt;gg ABCDEFQ_HIJKLI\/INOPQRSTUVXYZ
Roboto abcdefghijklmnopgrstuvxy z Helvetica abcdefghijkimnopgrstuvxy z

RObOtO 1123456789 Helvetica 0123456789

RODOO @ #8 %" &% () -+ = [ Q\",<>/7 Helvetica - 1@ #5% " &" () - + =[] [N:"..<>/?
Roboto

Roboto

Roboto

Roboto

Roboto
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DESIGN

x We could follow color themes for the
SM posts with the approved sets of
color palettes.

For ex-

K

; MEGA SALE
N

Logo should be in contrast
with the background color.

X

Logo shouldn’t be stretched
or manipulated.

IMAGE NOT INCLUDE

Logo placement should be either left or
right aligned with proper margins.
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WEBSITE GUIDELINES - Trelish

COLORS

#FFFFFF  #000000 #D2DBDA #EC6D36 #572420

TYPEFACE

Aa Aa

Font: ROBOTO Font: HELVETICA

Title Bold - 48-72 px
Subheader Regular - 36 px

Body 2/ Menu Medium - 28 px
Body 1 Regular- 21 px
Caption Regular - 16 px

Button Medium - 16 px

20px

45px

HELVETICA
(Heading & Sub-heading)

LINE HEIGHT

Experience Coffee/ -

Try exceptional coffee today

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore



WEBSITE GUIDELINES - Trelish

BUTTONS ICONS

50 px
—
SHOP NOW — > KW LC> R P

NORMAL HOVER :[15px i N w
SHOP NOW

SHOP NOW ] SHOP NOW

NORMAL HOVER

PAGE MARGINS

DESKTOP MOBILE




VISUAL
IDENTITY




VISUAL IDENTITY - Trelish

Photography
Trelish Is an easy-going partner in the journey that's life.

It integrates into your life...
Doesn't ask for much (be it money or efforts),
and simply leaves you with a great smile every time you sip on your coffee.

It's portrayal therefore is more than just about the products...

It's about the people... their experiences... and how they feel.

Product Orientation
Lifestyle Orientation

SELECTION CRITERIA

Hassle - free, Joyous, Honest, Relaxed, Adventurous, Not pretentious,
Straight-forward, Approachable, Witty, Aspirational, Real
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Product Orientated- Visual ldentity -Trelish

DAILY NEWSPAPER
WITH MORNING COFFEE

AMEF
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PAMERICANO &7 »
BLACK &

LANDSCAPE i f,il ,/ E?.lﬁ EE»E« FL{

TRAVEL BACKPACK MORNING COFFEE AT

REGULAR/DINING TABLE

COFFEE AT SHELF




Product Orientated- Visual ldentity -Trelish

WORKING

e

SOMEBODY TRAVELLING WITH

PEOPLE HAVING HAVING TRELISH PACK

COFFEE WHILE TRAVELLING
SOMEBODY LISTENING TO MUSIC

WHILE HAVING COFFEE

READING WHILE BEING
COMPFY IN BED
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Lifestyle Orientated- Visual Identity -Trelish




estyle Orientated- Visual

ldentity -Trelis




Lifestyle Orientated- Visual Identity -Trelish




MOCKUPS



MOCKUP- REFRIGERATOR -Trelish




MOCKUP- VENDING MACHINE -Trelish




MOCKUP- PORTABLE COFFEE CUPS -Trelish




MOCKUP- ENAMEL MUG -Trelish




THANK YOU



